—

Association of Community Cancer Centers

ONCOLOGY ISSUES

The Journal of the
Association of Community Cancer Centers

Editor-In-Chief
Christian G. Downs, JD, MHA
Managing Editor
Monique J. Marino
Associate Editors
Jillian Kornak
Amanda Patton

Manager of Publication Sales and
Corporate Relations
Malvin Milburn

Art Director/Designer
Nancy Bratton Design

EDITORIAL BOARD
Chair, Nicholas J. Petrelli, MD
Al B. Benson III, MD, FACP
Dale E. Fuller, MD, FACR
Patrick A. Grusenmeyer, ScD, FACHE
Amanda Henson, MSHA, MBA, FACHE
Morton S. Kahlenberg, MD, FACS
Maureen Mann, MBA, MS, FACHE
Thomas A. Marsland, MD
Cary A. Presant, MD, FACP
Brian Romig, RPh, MBA
Chad Schaeffer, FACHE
Matt Sherer, MBA, MHA
Judy R. Stone, CMPE

EXPERT ADVISORY PANEL
Teri U. Guidi, MBA
Kelley D. Simpson

Matthew R. Sturm, MBA

ACCC OFFICERS AND TRUSTEES

President
George Kovach, MD

President-Elect
Virginia T. Vaitones, MSW, 0SW-C
Treasurer
Becky L. DeKay, MBA

Secretary
Steven L. D’Amato, RPh, BCOP

Immediate Past-President
Thomas L. Whittaker, MD, FACP

Board of Trustees
Frances Becker, LCSW, OSW-C
Jennie R. Crews, MD, FACP
Faye Flemming, RN, BSN, OCN
Heidi Floden, PharmD
John Hennessy, MBA, CMPE
Ali McBride, PharmD, MS, BCPS
Brenda Nevidjon, MSN, RN, FAAN
W. Charles Penley, MD
Matt Sherer, MBA, MHA
Kim Woofter, RN, OCN

Oncology Issues serves the multidisciplinary

specialty of oncology care and cancer
program management.

Archived editions of Oncology Issues are
available to members at: www.accc-cancer.org

2 Ol | November-December 2012

Combining “Book” and

“Street’” Smarts

BY CHRISTIAN DOWNS, JD, MHA

e

have

all
run across a col-
league, employee,
or speaker whom
we would call
“book smart.”
And while this
statement is a
compliment on one level, it can also
imply that the person may not have what
we would call “street smarts” or a practi-
cal understanding of the way the world
works. Since at various times I have been
accused of having neither, I feel com-
pletely comfortable commenting on both.

Clearly in cancer care delivery “book
smarts” are important. Given the nature
of healthcare, intelligent and learned
people are attracted to the field.

I am amazed at the range of skills and
knowledge our providers have—not only
in clinical expertise, but also in market-
ing, communication, finance, account-
ing, management, and psychology. But I
am also interested in seeking out those
individuals and programs that demon-
strate “street smarts.” They tackle the
situation or the issue at hand, they get
things done, and they meet real-world
challenges.

In this edition of Oncology Issues, we
highlight a few members who used their
“book smarts” and “street smarts” to
better serve their patients. For example,
adolescents and young adults often have
unmet survivorship needs. In our cover
story, learn how the Seton Cancer Survi-
vor Center bridges this gap through clini-
cal care, navigation services, and provider
and patient education.

Another prime example: the experience
of UT Southwestern Harold C. Simmons
Comprehensive Cancer Center. New Ameri-
can College of Surgeons Commission on
Cancer standards now require a process
to integrate and monitor psychosocial
distress screening of cancer patients.

This program is way ahead of the curve,
developing and using its own screening
instrument.

I find that the people and programs
that successfully combine “book” and
“street” smarts also display “out-of-the-
box thinking.” And such was the case at
Roper St. Francis Hospital. Faced with a
shortage of registrars, the manager of the
cancer registry department hired out-of-
state employees. The solution worked
well, and then came change. Legal issues
required that these abstractors move from
being employees to becoming contrac-
tors. Read the rest of the article to help
identify the staffing model that may best
fit your program.

Finally, Feist-Weiller Cancer Center’s
Arts in Medicine (AIM) program com-
bines “book” and “street” smarts with a
generous dose of empathy. This low-cost,
volunteer-driven program improves the
patient experience through art. Read on
to hear about the positive effects this
innovative program has had on patients,
staff, and volunteers.

ACCC is an organization that—through
meetings, publications, education pro-
grams, MyNetwork, and other resources—
helps you tap into the experiences of pro-
grams and providers who combine “book”
and “street” smarts. If you attended the
ACCC 29th National Oncology Conference
in San Antonio in October, you heard
from 11 programs that won 2012 ACCC In-
novator Awards. (ACCC’'s Annual Innovator
Awards are sponsored by GE Healthcare—
the company that created the healthy-
magination challenge to identify and
accelerate ideas to advance breast cancer
early detection and diagnostics, and ulti-
mately help save lives affected by breast
cancer.) All of our 2012 Innovator Award
Winners demonstrated this combination
of “smarts.” If you didn't make it to the
conference, ACCC's Virtual Conference
lets you access all the “smarts” at your
convenience. Visit www.accc-cancer.org/
oncologyconference. [®ll
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