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Survey Overview

Survey part of ACCC President’s Theme
Open during the month of February, 2012

Sent to ACCC members via email and

ACCConnect
216 respondents




Demographics

Respondents Facility
0
12% 6% ® Physicians 8% 5% ® Private Practice
® Administrators ® Hospital Based
Program
= Oncology = Both
Nurses
= Other m Other
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Shifting Payment Landscape

Have you seen shifts in your marketplace?

® Yes
m No
= Unsure
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Concept of Oncology Medical Homes

Familiarity with Medical Homes

m Very Familiar

®m Moderately Familiar
= Only heard in passing
m Unfamiliar




How did you Learn about OMH?

Where Learned

m ACCC meeting
® Oncology Issues
= Another publication

® Another meeting
® Other

Also listed: John Sprandio, The Oncology Roundtable, ION, ONS, from

within Hospital or system




Is it workable?

mYes

m Yes, but concerned
about start-up costs

® Yes, but not the first
priority
®m No, too many changes

m No, no interest from
physicians

® No, Status quo is fine

m Other
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Future of Oncology Medical Homes

In the next 2 years In the next 5 years

m Already part of
ACO or Medical
Home

HmYes, ACO mYes, ACO

® Yes, Oncology
Medical Home

u Yes, both

= Yes, Oncology
Medical Home

H Yes, Both
m Neither

= No to either
Change
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Biggest Hurdles to Implementation

* Coordination of care

* Resources/ start-up costs

* Questionable reimbursement

* Standardization/ physician buy-in
* Payer recognition

e EHR and other infrastructure
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Benetits to Becoming Oncology
Medical Home

Better coordination/ comprehensive care
Better choices for patients

Higher quality, cost-effective care

Better compliance

Decrease in overall costs

Staying competitive

Branding/ Marketing

None




